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EXECUTIVE SUMMARY

Marketing and growth leader who builds revenue engines for technical businesses. Fifteen years across oil and gas, 
industrial services, and manufacturing, including creating the marketing function at a global oil and gas services 
company that had never had one. Builds the CRM and demand architecture, runs the paid, content and lifecycle 
programs on top of it, and shows leadership what every dollar returned. Comfortable selling complex technical 
services to the engineers, plant managers and operators who actually make the decision.

CORE COMPETENCIES

Go-to-Market Strategy · Demand Generation · Marketing Technology & CRM Architecture · Revenue Operations · 
Sales Enablement · Technical & Industrial Content · Paid Media & Performance Marketing · Marketing Analytics & 
Attribution · Brand & Corporate Rebrand · Team Leadership · Agency & Vendor Management

PROFESSIONAL EXPERIENCE

NorthSky Supply  —  The Woodlands, TX
Marketing and Business Development Manager   |   Jan 2025 – Jul 2026
US business of ZKH Group (NYSE: ZKH), a global industrial MRO platform
• Led the marketing, CRM, and revenue-operations function, built it from the ground up, and scaled the business 

from launch to roughly $2.5M in monthly revenue in under 18 months.
• Managed the creative team and agency relationships and delivered through development, UX, and data-science 

specialists across the web and e-commerce organization, including offshore engineering in China.
• Architected and managed the marketing-technology stack: HubSpot CRM built from scratch and integrated with 

Shopify, marketing automation, paid media, and analytics into one revenue engine.
• Maintained the full product catalog across 3 house brands in HubSpot, enabling real-time inventory visibility and 

product-level sales analysis.
• Created the demand-generation and sales-enablement automations the team ran on, and trained every member 

of the sales and customer-service organization on the CRM.
• Partnered with product to model consumable replenishment cycles and time follow-up campaigns to the reorder 

window, converting at 10–12%.
• Owned paid-media strategy and budget across Google Ads and Meta, driving ROAS from under 0.5 in Q1 2025 to 

over 5.0, a 10x gain in return on ad spend.
• Overhauled the email program with enriched data, rebuilt workflows, and stricter list quality — lifting open rates 

from 5.27% to 21.8% and clicks from 0.24% to 4.89% on lower volume.
• Ran the direct-to-customer sales channel end to end on the Shopify storefront.
• Integrated paid and social channels into HubSpot and delivered live performance dashboards to marketing, sales, 

customer service, and executive leadership.

Raise3D Technologies  —  Houston, TX
Digital Marketing Manager   |   2023 – 2024
Additive-manufacturing / 3D-printing technology
• Built the demand-generation engine — a custom Salesforce / HubSpot / ZoomInfo / Drift architecture — increasing 

qualified pipeline delivered to sales by 40% and accelerating conversion-to-close by over 50%.
• Grew online conversions 30% through integrated campaigns; drove monthly thought-leadership content and North 

American trade-show strategy.
• Appointed to the executive management committee and served as go-to-market / business-development trainer 

across the organization.



Tangible Communications  —  Houston, TX
Marketing Consultant   |   2020 – 2023
B2B marketing & demand-generation consulting
• Advised B2B clients across oil & gas, engineering, and finance on demand generation, marketing technology, and 

go-to-market strategy — building the automation, campaigns, and reporting to drive measurable pipeline growth.

Integrated Global Services  —  Houston, TX
Marketing Manager   |   2016 – 2020
Global oil & gas services company
• Created the marketing function at a global oil and gas and power-generation services company that had never had 

one, reporting to the Senior Vice President of Sales.
• Learned the high-velocity thermal-spray technology well enough to become the company's written voice, 

producing the technical papers, case studies and video the sales organization sold with.
• Licensed third-party turnaround and shutdown intelligence and converted it into account targeting for a global 

sales organization, generating $6.8MM in new revenue and $31MM in qualified pipeline on a $1MM budget.
• Established Pardot marketing-automation programs that increased qualified leads delivered to sales by 50%, lifting 

marketing ROI over 110% across 5 continents.
• Directed a complete corporate rebrand across international operations, including identity, fleet livery, original 

photography, and video that remain in use 6 years later.

ELL Creative  —  Houston, TX
Marketing Account Executive   |   2013 – 2015
B2B marketing and creative agency
• Managed B2B client accounts across oil and gas, engineering, healthcare, and finance, winning $250K in new 

retainer business and holding client retention above 95%.

EDUCATION

Master of Arts, Communication (Mass Communication) — University of Houston
Bachelor of Business Administration, Marketing — Texas A&M University

CERTIFICATIONS

Google — Google Ads Shopping Certification · Introduction to Generative AI
HubSpot Academy — Digital Marketing · Content Marketing · Inbound Marketing

MARKETING TECHNOLOGY

HubSpot (architect-level) · Salesforce · Pardot · Shopify · OmniSend · Awin · RingCentral · Canto · Litmus · Judge.me · 
Trustpilot · Semrush · Google Ads · Meta Ads · LinkedIn Ads · TikTok Ads · Microsoft Ads · ZoomInfo · Google Analytics 
(GA4) · Google Tag Manager · Google Search Console · Looker Studio · Monday.com · Airtable · Zapier · Adobe Creative 
Suite


